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The 20th Chinese Institute of Design
/ 2015 International Design Study Forum and Conference
May 16, 2015 Yunlin, Taiwan
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1.33+ ¢  (Design Hlstory)

2.3 % ~ > F ~ &1 £ (Design Theory, Method, or Tool)
3.3 #K3t (Interactlon De3|gn)

4.3k 2+ %5 (Design Education)

5.4 F]#% 2+ (Human Factors, Ergonomics)

6.-% 4% 3+ (Sustainable Design)
7.8 k8% 2+ (Digital Media Design)
8K @ iE % 2+ (Visual Communication Design)
9.7 3+ w3 &2 3n 4 (Psychology and Cognition)
10.3% 3+ = i+ (Design and Culture)
11.3% 39 %22 % ] (Design Practices, Design Case Studies)
12. &%AP 33k 2+ (Cross-Disciplinary Design)
Ty ]%L 2% 3+ (Universal Design, Inclusive Design)
14.% a'y.z 22 g # |2k 2+ (Branding, Corporate Identity)
Service De5|gn)
p B 28 5 (Other Design Areas)
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